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Agenda: Morning 
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  Session Speaker 

09.00-
10.00 

Juice CSR ς The Sector Wide Approach: 
Å Juice CSR Platform ς vision, members, activities 

& achievements 
 

Å Setting the Scene ς Why a sector-wide approach 
to CSR? 
 

 
Janine Dortmund, Milica Jevtic ς Project 
Management Team, Juice CSR Platform 
 
Nick Goodall, former Chief Executive of 
Bonsucro 

10.00-
12.00 

Business Insights #1: Responsible Sourcing - 
Perspectives from Bottlers & Brands 
 
Å Coca-/ƻƭŀΩǎ ƧǳƛŎŜ ǇǊƻŎǳǊŜƳŜƴǘ ǎǘǊŀǘŜƎȅ 
 
Coffee Break (10.30-11.00) 
 
Å CSR & Sustainability in Brazilian orange juice 

production  
 
Å Rural Horizons Tool ς the second phase of roll-

out 
 

 
 
 
Ulrike Sapiro, Sustainability Director at 
The Coca-Cola Company  
 
 
Larissa Popp Abrahao, International 
Relations Director, CitrusBR 
 
Piet Haasen, Senior Innovation Manager 
at Friesland Campina Riedel and Annelot 
van Leeuwen, Project manager 
sustainable fruit and vegetable at 
Solidaridad  
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  Session Speaker 

12.00-12.45 Business Insights #2: Creating impact at farmer 
level: 
Å The Farm Sustainability Assessment 

 
Å Fruit on a Mission: a political mission inspired 

by engaging with smallholders 

 
Lettemieke Mulder, Senior 
Communications Manager at Sustainable 
Agriculture Initiative (SAI) Platform  
Brendan Harris, CEO and Anna 
Hagemann Rise, CSR Manager at Froosh  

12.45-13-45 Lunch 

13.45-15.00 CSR Collaboration in the Juice Sector: 
 

Å The Standards Map and the Blue Number 
Initiative 

 
Å The New AIJN Code of Business Conduct 

 
 

Å New Tool to Evaluate Social and 
Environmental Sustainability of Food Products 

 
 
Joseph Wozniak, Manager at 
International Trade Center  
 
Milica Jevtic, Regulatory Affairs Manager 
at AIJN and Alexandra Heinermann, 
General Manager at SGF  
Saioa Ramos, Food Researcher at AZTI / 
SENSE project.  

15.00-15.30 Discussion and Wrap Up 
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      Juice CSR Platform ɀ vision, members,  
      activities & achievements 



 
 
 
 

                          Why the Juice CSR Platform 

 
 

 

 

 
üSecuring your business by investing in sustainability 

 

üCollaboration is more powerful than working 
individually 

 

üCommunicate and harmonize efforts 
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Fruit Juice CSR Platform 



SScucces Success factors of the Platform 
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VIndependent and vision based 

VSector-wide 

VMulti-stakeholder participation and collaboration 

VBroad, balanced membership 

VMember, donor, and participation financed 

VPrioritised activities and outcomes aligned to Platform 

objectives 



SScucces   Four ambitions of the Platform 
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A common understanding and 
agreement  on CSR in the fruit 

juice industry 

Enhanced performance on 
addressing social, environmental 

and economic concerns that 
creates shared value throughout 

the supply chain 

Greater visibility of CSR and 
sustainability efforts in the fruit 

juice sector 

Harmonization and coherency 
with other initiatives 



SScucces 
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2013 2014 2015 -onwards 

Phase 2 
Á Publication 6 Juice 

CSR principles and 

sector roadmap 

Á No EU funding 

ÁWider & more diverse 

membership in place 

Phase 1 
Á Platform Kick-off  

Á EU funding 

ÁWebsite creation ï 

good practice case 

studies. 

Á Supply chain studies 

on Apple, Orange, 

Strawberry 

Á Awareness raising 

Workshops & training  

 

Phase 3 
Á Governance approval 

Á New membership 

structure 

Á GAP analysis fruit/origin 

Á ACTIONS: Working 

Group establishment 

Brazil/Orange kick - off 

Milestones 



SScucces 
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Milestones - 
The 6 Juice CSR Principles ɀ  agreed in 2014 



SScucces 
Milestones - 
Platform Membership Structure 
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1. Farmer 

5. Associated 
business & service 

provider 
6. Civil Society 

7. Collaborative 
member (expert) 

2. Processor 4. Retailer 3. Bottler 



SScucces 
Milestones - 
Governance Structure 
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                     /                                          /                          

TASKFORCE                       TASKFORCE 
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      Milestones - 
      Member Commitments 

Platform Members are expected to: 

 

1. Support the Platform vision and CSR  

Principles within their field of business; 

 

 

2. Contribute through participation in  

working groups supported and facilitated by the Platform;  

  

 

3. Pay an annual Platform membership fee (if applicable) 

 

 

 

 

Very small = turnover or annual budget β 1 mio ϵ ϵ 0 

Small = turnover or annual budget between 1-10 mio ϵ  

and civil society organisations 

ϵ 500,- 

Medium = turnover or annual budget between 10-100 mio ϵ ϵ 3000,- 

Large = turnover or annual budget γ 100 mio ϵ 6000, 



SScucces 
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Company case studies online 



SScucces 
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Company case studies online 


