
 
 
 
 

 
 

The AIJN Code of 
Business Conduct 

 
Milica Jevtic, AIJN  

Alexandra Heinermann, SGF 
 

 

 



Why do we need a Code of 
Conduct? 

  

 

 

  

      

            

 

 

 

 

 

As a guide and 
reference for users in 
support of day-to-day 

decision making 

To clarify an 
organization's mission, 
values and principles, 

linking them with 
standards of professional 

conduct 
To provide visible 

guidelines for behavior 

As a communication vehicle that 
reflects the commitment that an 
organization has made to uphold 
its most important values ς 
create a positive public identity  

As a tool to encourage discussions of 
ethics and to improve how 
employees/members deal with the 
ethical dilemmas, prejudices and gray 
areas that are encountered in business 



Juice industry Code since 2006 

Developed by SGF  

industrial self-control organisation for our sector assuring safety and quality of fruit juices 

under the scope of  the Foundation IRMA (International Raw Material Assurance), 

 offering raw material control service for bottlers in all of Europe. 

 

 



Juice industry Code since 2006 

VContains internationally recognised economic, 
social and ecological minimum standards 

 

V Is the basis for auditing sustainability standards 
in the participating companies around the world. 

 

V Makes all SGF/IRMA members aware of the 
desires and expectations of their customers and 
consumers, so they can sign up to it, therefore 

making a voluntary commitment to implement and 
expand the elaborated sustainability criteria in 

their companies.  

 



But the context has evolved since 
2006 

And in all aspects of sustainability  

social 

economic 
environmental 



But the context has evolved since 
2006 

Need to revise, extend and thus 
improve the industry Code of Conduct 

As a tool to encourage discussions of 
ethics and to improve how 
employees/members deal with the 
ethical dilemmas, prejudices and gray 
areas that are encountered in business 

Primary task of the newly established AIJN CSR Expert Group 



AIJN Code of Business Conduct 2015 

Key outcomes of the Juice CSR Platform 
integrated            the 6 Juice CSR Principles 

 

 

 
 

 

always in line with the internationally recognized minimum 
standards on human rights, labor and the environment 

What s new? 
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Extended scope 

to 

all companies involved in the production and 
sale of fruit juices, from fruit producers to 

processors, fillers and bottlers, to the point of 
sale 

 

 

What s new? 
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What s new? 

economic -fair trading practices mentioned explicitely 
 

- land management  
 

- access to information, knowledge and skills 
with focus on smallholders and small and 

medium-sized enetrprises 
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What s new? 

social - new references (SAFA guidelines, SAI FSA, 
etc.)  

 
- emergency procedures to be establishes and 

maintained by emlpoyers, to effectively 
prevent and address incidents affecting the 

community and the environment 
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What s new? 

environmental - Companies need to maintain awareness of 
current environmental legislative requirements 

relative to their activities, products and 
services and ensure legal compliance through 
training, awareness, operational control and 

monitoring. 
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What s new? 

Verification - The aim of verification is to help companies identify and 
improve their economic, social, environmental, ethical and human 
rights performance in line with this Code and through appropriate 
corrective measures. 
  
  
Traceability - A traceability/product tracing tool should be able to 
identify from where the food came (one step back) and to where the 
food went (one step forward) at any specified stage of the food chain 
(from fruit to consumer).  
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Next steps 
The AIJN CSR Expert Group continues its work 
to benchmark and  select a basket of existing 
standards / schemes that are to be recognized 

by the industry as compliant with the provisions 
of the AIJN Code of Business Conduct, both on 

farm and on processing level.  
 

This is then to be followed by strategies for 
implementation and reporting.  
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Over to SGF ... 



Industrial self-control  
of the fruit juice industry 

Farmer Processor 
Tank 

Cleaning 
Station 

Blender Trader Bottler Retail 

�‡About 600 member companies worldwide 
�‡Annual audit and product quality testing 
�‡Traceability through the supply chain 
�‡Sustainability aspects included in control work since 2008 
�‡Need for adaptation after 7 years 
 


